Many concerned aerial advertising conpanies have brought to our attention,the
FAA's plans to introduce TFR s that would have an econonic inpact on the many
aerial advertisers as well as conpanies such as ours.Qur conpany is a

manuf acture of aerial advertising products. The economc effects of TFR s wil |
trickle down,not only to conpanies |ike us,but to our vendors as well.The aeria
advertising business is no |longer nom and pop flying signs for t-shirt shops and
bars, but is a nmminstream advertising nedi um for conpani es such as

Pepsi, Mcdonal ds, ect. As you can see by the nany coments you are recieving,this
ruling will effect nmany peoples |ivlihoods

Thank you,
Fred Nonnemacher



